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Digital heroes engage online over 200,000 Europeans
Thousands of Europeans celebrated digital inclusion and empowerment
during the Get Online Week campaign of Telecentre-Europe. Between 26
and 30 March 2012, more than 10.000 telecentres in 50 countries
supported over 200.000 people in their online journeys.

Get Online Week is a digital inclusion campaign organised by Telecentre-Europe, a pan-European network
representing over 35 grassroots telecentre networks comprising more than 25.000 telecentres. In 2012, more than
10.000 telecentres in 50 countries supported over 200.000 people in their online journeys, during one week. People
that visited telecentres during the Get online week started a journey of discovery about computers and the internet,
which will lead them to benefit from better job prospects and wage premiums.
The digital gap in Europe is closing slowly, and the ones that are still offline, are those who are either most isolated
from access and knowledge, or most resistant to the new technologies and lifestyle. Telecentres have doubled their
efforts during the last year in the attempt to reach offliners, but also to shift from digital inclusion to digital
empowerment, in order to maximize the benefits of those that are already online.

? WHY
To bring and to engage people online.
To encourage the Europeans to start or to continue their digital citizen journeys.
 To build a European partnership around the campaign
 To improve the Digital Agenda scoreboard
 To address the importance of digital inclusion
 To raise the profile of telecentres across Europe

? WHAT
The campaign addressed the following
themes:
 intergenerational learning
 youth employability
 active ageing
 civic participation
 social engagement
 women in ICT

? WHO


Beneficiaries: telecentres, national partners, offliners, people with low ICT skills, unemployed, young and
older people, women



Partners and stakeholders: public authorities, the European Commission, Microsoft, Liberty Global,
Accenture, Telecentre.org and The European Broadcasting Union.
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Context and background
Technology and the internet are changing and challenging us to
become more engaged in society. We don’t want anyone to be left
outside, as they will miss a significant number of benefits to their
personal and professional lives. But in Europe there are still more than
200 million people not using the internet.
To understand this figure better, have a look at a brand new infographic of the state of
digital inclusion in Europe developed by Liberty Global, WeAreWhatWeDo, and TelecentreEurope.

Run in March 2010 – Get online day, the first occasion of the European campaign coordinated by Telecentre-Europe
reached almost 70,000 people. Get Online Week 2011 ran from 28 February to 5 March and reached 112.074 people
in 30 European countries.

Digital Agenda for Europe

Telecentre women campaign

eSkills Week

Digital Agenda for Europe sets up
the roadmap for the next 10 years
in the ICT field.

Get online week is supporting the
Telecentre
Women:
Digital
Literacy
Campaign,
of
Telecentre.org.

Get online week has been
organized this year in parallel
with the eSkills Week campaign.

Women in ICT has been one of
the main themes addressed by
the campaign, and the official
th
launch has been organized on 8
of March (The international
women’s day), in a Telecentre
run by women for women in
Brussels.

The campaign addresses the
critical unemployment and skills
gaps in Europe, being organized
by the European Commission’s
DG Enterprise and Industry.

Telecentre-Europe
and
Get
online week align with one of the
Digital Agenda’s major goals: to
get every European digital!
Get online week impacts directly
the Digital Agenda Scoreboard.
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Launching the campaign
The Launch event of Get Online Week 2012 took place in the context of
“Telecentre Women: Digital Literacy Campaign” of Telecentre.org on
International Women’s Day - March 8, at Telecentre-Europe’s
headquarters in Brussels and was hosted by our Belgian member
organization Interface3, a telecentre network run by women for women.
Neelie Kroes, EC Vice President and Commissioner in charge of the Digital Agenda for Europe, opened the event
with a speech, addressing the role of women in ICT for empowerment, employment and growth.
“My dream is getting
everyone in Europe
digital. But it’s not only
a dream, it’s a promise
to the parliament, to the
council and to the
society.”

“It’s about digital inclusion
in its widest sense: finding
our young people jobs,
helping generations learn
from each other,
encouraging active ageing,
and promoting civic
engagement.”

“Well done to all of
you, you are our
digital heroes; I
want an applause
for all those digital
heroes.”

After the welcome and introduction from Telecentre-Europe, the audience were invited to an interactive workshop with
demonstrations of creative methods used by Interface 3 and Greenlight for Girls to engage and empower users. In
addition, Skillage and Internet Buttons were presented as the main learning tools to be used in telecentres during the
campaign.

A round table discussion followed that involved stakeholders from the European Commission, MEPs, IT companies,
telecentres, local employers, young people and trainees from Interface3, which was a perfect mix for a very inspiring
session that culminated with the symbolic launch of the online counter by MEPs Adriana Ticau and Edit Herczog.
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Campaign tools
“Get Online Week is designed to help people discover the Internet so they can
be included in tomorrow’s digital opportunities. And there’s some great new
tools to make that easier. Like the Skillage application that finds out if you
have the digital skills to get hired and excel in the 21st century workplace –
giving you detailed feedback in areas like communications ability,
productivity and social media. Plus there are great user-friendly Internet
buttons that you can set up for those less familiar with the Net, to make their
online experience easier and more comfortable. Or you can try out the employment toolkit which
provides some great online resources to help people choose, prepare for, and successfully get the job
of their dreams.”
Extract from Neelie Kroes’s blog on Get online week

SKILLAGE
Telecentre-Europe has developed a socially innovative online assessment tool
with support from Microsoft. Skillage helps young people to assess their own
skills, and better understand the ICT skills they need for the modern job
market of 2012 and beyond. It is written specifically for young people, it is also
available on Facebook.

www.skillage.eu

INTERNET BUTTONS
Telecentre-Europe supports and promotes a free webtool that allows those
comfortable with the Internet to create a simplified, personalised experience of
the web for those people in their lives who are new to the Internet or find it
confusing. Internet Buttons was created by the not-for-profit behaviour change
organisation We Are What We Do and was launched in the UK in 2010. With the
support of Liberty Global, it is being rolled out across a number of countries in
Europe.

www.internetbuttons.org

EMPLOYMENT TOOLKIT
The employment toolkit Key Competences 4 All is an online collection of
resources, designed as a learning pathway leading the jobseeker from the choice
of a profession to a job application. The toolkit has been developed by telecentres
for telecentres, and consists of three steps, each with two sections combining elearning sessions, additional learning materials, online resources and workshops:
1. Choose it, 2. Get ready for it, and 3. Go for it

www.keycompetences.eu
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Outcomes and statistics
Between 26 and 30 March 2012, more than 10.000
telecentres in 50 countries supported over 200.000
people in their online journeys.
The Get Online Week counter stopped at 142.544, but this
doesn’t tell the whole story of the campaign this year. Almost
another 10.000 people took the youth ICT skills assessment
tool Skillage and more than 60.000 Get onliners have been
captured by national internet tools and applications (e.g. IT
barometer in Latvia).
Of the 142.544 that were supported to use the internet or new
online services for the first time, about one in ten (14.404)
were first-time internet users. Their online journey has just
started.
There was a majority of women (59%) to men (41%), and
almost 60% are active in the workforce, although 8% are
unemployed.
A majority of 60% have been registered by the counter in
a telecentre type location (library, community center,
education venue).

Age distribution
55-64
10%

Gender distribution

Over 65
6%

Under 16
30%

41-54
16%

Occupation
Retired
12%

Male
41%
Female
59%

25-40
17%

Unemployed
8%

Student
46%

19-24
9%

16-18
12%

Employed
34%

Get Online Week this year has crossed the European borders, reaching over 3.000 people in Africa, and almost 2.000
in Asia, thanks to the involvement of our partners: Eurasia Telecentre Network, NetAfrica, and the Middle-East and
North Africa telecentre network.
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Country highlights
The national partners of the campaign unleashed an impressive amount
of resources and organized thousands of events, trainings, workshops
and conferences that all led to the success of Get online week 2012.
This huge and diverse range of actions is covered in the following short
summaries from each of the participating European countries. See the
links at the end of each section for much more detail.

ALBANIA
This year, Get online week has been organized in Albania by the Albanian Institute of Science (AIS). One of the
most interactive activities was the organizing of several workshops with the students and teaching staff from the
“Ismail Qemali” high school of Tirana. Under the title “The Use of Internet and Youth Employment” they discussed the
content of the school program on topics such as new technologies and internet training. The workshops also included
trainings on how to use the internet for studying and future employment.

Apart from these activities, AIS promoted personal stories and statistical data of the internet use in Albania. A few
weeks before Get Online Week 2012 they published the increase of the number of internet contracts. A TV news
report from ABC TV focused on this data and illustrated how the elderly in Albania now have more opportunities to
communicate with their emigrated children and how people in rural areas can access online assistance on health
problems.
» More details

BELARUS
This year, Get Online Week was organized for the first time in Belarus. As expected, the campaign immediately
became quite popular and 2.236 Belarusians completed the registration on the Get Online Week website. Both young
and elderly people participated in the various activities of the campaign, found out a lot of interesting and useful
information, and got new skills in using the computer and the Internet.
The Belarusian Association of UNESCO Clubs was the coordinator of the campaign and invited all those interested
to participate and organize their own actions at the local level, using the ideas and symbols of the campaign.
» More details
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CZECH REPUBLIC
The European Get Online Week 2012 campaign in the Czech Republic has been coordinated by the European
Projects & Management Agency (EPMA) and realised in cooperation with the Czech National Safer Internet Centre
(NCBI). Through this synergy, the main goal of the campaign was to reach a critical mass of audience and to
encourage the wide public to develop ICT skills, test their own adaptability to the upcoming digital age and to prove
the „ready to be hired“ level of young potential candidates for IT-rich jobs. The campaign has been launched under
Auspices of Mr. Jan Kubice, the Minister of Interior of the Czech Republic.

As an important topic of its training sessions of the Safer Internet Youth Panel and Internet Ambassadors in Prague,
the NCBI included a discussion about the Get Online Week 2012. The training focused on education of the
representatives of Internet Embassy about the advantages of personal technical skills matching today’s needs in a
day-by-day business.
» More details

DENMARK
The Danish Get Online Week was focused on getting more senior citizens online, as elderly people is far the largest
group of non-digital citizens in Denmark. It was coordinated by the Learn more about ICT network. The campaign
was composed by a wide range of activities, mainly courses for first clickers. The courses took place at 203
telecentres all over the country, most of these run by the The Association of Danish Senior Citizens
(Aeldremobiliseringen).
Gunvor Rasmussen, 82 years old, and her husband Børge Rasmussen,
89 years old – Køge Library
What do you want to learn?
Børge: Well, we want to learn how to use the internet, because this is the
way that we are going to be in contact with public authorities in the future.
Børge, who is a pensioned machine operator aged 89, does not think he is
too old to start learning about new technology. But he admits his wife Gunvor will probably learn faster because she
has worked at an office for many years.
» More details
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GERMANY
Get Online Week 2012 in Germany was organized and coordinated by Stiftung Digitale Chancen (SDC) as the
national partner, in cooperation with the mobile network provider E-Plus, the National Libraries Association and
several other partners, such as Senior Computer Clubs and telecentres.

SDC launched during Get online week a new project with Tablet PCs for senior citizens.
70 tablet devices (with telephone function) and free mobile access are given for one year to individual seniors and to
senior organizations. The aim is to evaluate if a Tablet PC can stimulate the use of Internet and useful apps among
groups that are not online. While most seniors are not familiar with PC and keyboard, they face problems with eyehand-coordination when using the mouse. Therefore it is assumed that a touch screen device can help to overcome
these problems and motivate them to use the tablet PC to access the Internet.
» More details

GREECE
Center of Telematics and Applications for Regional Development of the Computer Technology Institute and
Press (CTI “Diophantus”) organized and implemented the Get Online Week 2012 in Greece, having the telecentre
“Information and Support Office for New/Young Entrepreneurs” established at its premises.

The Greek telecentre organized three information events (seminars) in three different cities (Patras, Pyrgos, Arta)
having as main target the young entrepreneurs of each area. The goal was to inform them about useful ICT tools (ebusiness, e-commerce, smart applications for mobile phones in order to advertise their company), as well as basic
marketing, project management and communication tips, that any entrepreneur would need during the start-up phase.
The tools presented aim to help the new entrepreneurs to enhance their knowledge, to acquire skills and to be more
competitive on the market.
» More details
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HUNGARY
The Get Online Week 2012 (“Netezz nk a h ten ” in ungarian language) campaign gave a uni ue opportunity for
Hungarian telecentres to demonstrate their impact, daily work and the role they play in improving digital literacy and
strengthening e-skills at local level. Telecentre-Europe’s local partner for coordinating Get Online Week 2012 activ
ities in Hungary has been DemNet Foundation.

During the campaign week, most telecentres offered introductory training courses and provided advisory services
to members of local communities. In addition, services of the Government public administration’s internet portal
(www.magyarorszag.hu) was also introduced, where – through personal gateways – a number of administrative
issues can be initiated or fully conducted.
» More details

LATVIA
European Get Online Week 2012 in Latvia was organized and coordinated by the Latvian Information and
communication Technology Association (LIKTA) in cooperation with the Ministry of Environmental Protection and
Regional Development. An impressive number of 890 special events were organized in the frame of Get Online Week
in Latvia, reaching more than 36.000 people (also the highest national counter engagement, with over 17.000 people).

The first ICT Career Day was organized in Latvia during the Get online week. The aim of the event was to provide 9
to 12 grade students an opportunity to discover the secrets of the professions of the ICT industry. Information and
communication technology oriented companies and organizations attended the event, giving the students an
opportunity to follow professionals like programmers, software testers, customer support specialists and high level
managers. The seminars to learn more about ICT career opportunities were offered to more than 230 students and
teachers.
» More details
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LITHUANIA
The Association Langas I Ateiti was again the Lithuanian national partner for Get Online Week 2012. This year,
many Lithuanians showed their intention of being a member of the information society by registering at the Get Online
Week 2012 counter. Lithuania is proud of reaching 14.463 people during the week.

Throughout the many activities organized in the week, an online lesson/webinar for school youngsters “The future is
yours “ hit the record – 5000 students registered and participated online. “Congratulations! Online lesson broadened
my horizons. In 5 years I would like to be one of the IT guys.” – said Domantas, a high school student.
» More details

MACEDONIA
In Macedonia, the national partner Open the windows (OtW) organized a study visit for primary school students to
their telecentre. They had an opportunity to discover the work of the association, and watched Powerpoint
presentations from OtW’s beneficiaries. They also talked and associated with their peers with a handicap and gave
interviews to a journalist from the student radio on how they use computers and internet.

The conference “For e-Accessible Primary Schools: Assistive Technology in Primary Education in Macedonia”
brought together over a hundred representatives of national and local educational institutions, relevant civic
organizations, school directors, teachers and parents of students with disabilities. The participants were informed
about the campaign and assisted by one of the OtW’s beneficiaries to fill the Get Online Week survey by using
assistive technology.
» More details
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MOLDOVA
The Alliance of Access to Information and Training Community Centres (AAITCC) was again the national partner
for Get Online Week 2012 in Moldova. Seminars and practical workshops are in high demand in the Moldovan rural
areas. Being close to beneficiaries and held at a convenient hour, this kind of training is seen as having the biggest
impact in Moldova at present.

Traditionally, the community centres hold Open Doors Days on a regular basis. These are a sort of “soulful meetings”
with graduates of training courses, as well as new beneficiaries of the telecentres. Community members were invited
to a series of exciting activities during the Get online week. For instance, the public library from Crihana Veche, Cahul
District has carried out a practical workshop to build capacities to work with the social networks Facebook and Skype.
» More details

NETHERLANDS
In the Netherlands, ECP Foundation organized together with 20 partners a number of activities to motivate internet
beginners and offliners to get online.
The payoff was “You’re never too old to learn.”
This well-known old Dutch proverb could easily be customized in order to
activate the target group, for instance to check the weather online, or to make an
online payment, or to change a password.
Thus the proverb could be transformed into hundreds of variations: You are
never too old to Skype with your grandchild, you are never too old to learn how
to place your photos online, .. to send an electronic postcard, etc.

» More details
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POLAND
The key message of the Polish edition of the Get Online Week was linked to the European Year of Active Ageing and
Solidarity between Generations. The campaign in Poland was focused on solidarity between three generations
(children, parents and grandparents) and the role of technology.

The Information Society Development Foundation (FRSI)- national coordinator of the Get Online Week in Poland –
invited public libraries, schools, cultural centers, e-centers, local and regional administration to be a part of the
campaign. Their task was to organize one or more meetings during the Get Online Week according to the specific
scenarios developed by FRSI. The goal of the meetings was to bring together the three generations, and for them to
spend some quality time with each other on the Internet.
» More details

ROMANIA
European Get Online Week 2012 in Romania – locally branded as Hai pe Net! – was organized and coordinated by
the Educating for an Open Society Foundation (EOS) in cooperation with the Digital Alliance for Romania - a
collaborative platform built on the convergence of e-inclusion of Romania, aiming to improve skills and absorption of
new technologies among the Romanian population.

Only the national launch of the Get Online Week 2012 campaign that took place on March 26 in Bucharest gathered
more than 200 representatives of officials and public figures, mass media personnel, coordinators from e-centers,
librarians, teachers, students of different age groups and simple citizens – all key actors in achieving the goals of the
campaign. But in the end, 576 telecenters were involved in the campaign, raising the public’s awareness about the
importance of digital skills on their personal & professional lives and on a national & European level.
» More details
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RUSSIA
Get Online Week campaign in Russia was organized for the third time, and PH International (PH) with its Your
Course: Digital Literacy (Tvoy Kurs) Program was the national coordinator. Based on the visibility and success of the
previous years, Get Online Week 2012 has aroused even greater interest in many Russian areas.

One of the many stimulating activities organized throughout the campaign, the “I Can Hear You, People!” workshop
on using Skype triggered much excitement. While Nadezhda Loginova quietly ooh-ed and aah-ed over her ability to
see her relatives on the screen (“Lena, dear, is it really you?!”), Nikolay Meshcheryakov’s excitement boiled over, and
his powerful “Yo, brother! How are you all?” boomed all over the Center.
» More details

SERBIA
Already a partner in 2010 and 2011, the International Aid Network (IAN) was again the Serbian national partner for
Get Online Week 2012. Through a wide national call for support and participation in the campaign more than 70
schools, libraries, professional associations and civil society organizations were mobilized for joining the
campaign. A series of creative workshops, educative lectures and “open classes” promoting e-skills were organized
throughout the country in more than 30 towns and villages.

The true heroes of the Get Online Week 2012 in Serbia were schools. Both primary and secondary schools have
opened their doors – or more precisely their digital cabinets – wide for all local community members who wished to
make their first steps towards becoming digital citizens during this week.
» More details
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SPAIN
The Telecentre Networking Community Association, led the campaign in Spain in collaboration with Esplai
Foundation and D dalo Foundation, organised workshops in all the telecentres within the national network to improve
the employability of telecentre users, through the usage of the “KC4all” (Key Competences for All) Toolkit.

Workshops were conducted following the methodology developed under the “KC4all” (Key Competences For All)
European project on continuing training. This project offers a set of tools that are available at telecentres, and whose
purpose is to help jobseekers improve their employment prospects through an alternative ICT-based, userfocused approach oriented to solve difficulties on a personal basis.
» More details

SWEDEN
The Get Online Week campaign in Sweden was promoted by Digidel 2013 that aims to join forces to get at least
another 500.000 Swedes to start using the Internet before the end of 2013. Libraries, study associations and
companies across the country made extra efforts to get more people to discover the potential of the Internet.

At the City Library in Jönköping the focus was to present useful online self-services open 24/7 and e-society
facilities. The aim was also to show the enjoyable side of Internet for both pleasure and distraction. In cooperation
with important institutions from the e-service society and public services (Swedish Social Insurance Agency,
Jönköping County Council, the Municipality of Jönköping and the bank SEB) the program consisted of guidance on
how to use digital services to simplify every day life and to encourage people to discover the advantages of e-service
facilities.
» More details
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UK
From 26 March-30 March 2012 UK online centres coordinated the efforts of the European Get Online Week
campaign throughout their nationwide network of centres. The network includes libraries, housing associations,
community centres and many other types of community hubs.
Six centres were paired up to hold simultaneous Skype sessions during
European Get Online Week, demonstrating to learners how technology could
help them to maintain human relationships even over long distances.
The Intact centre in Preston held such a Skype session.
Skyping workshops will continue to run at the centre as there are a lot of learners
with family who live at the other end of the country or abroad and its vital to keep
connected.
» More details

UKRAINE
The core goal of the Get Online Week 2012 in Ukraine was to help bridge the Information Technology skills gap
among underserved population with a focus on youth – teenagers, students and graduates. PH International has
supported the Get Online Week 2012 in Ukraine through the network of 50 IDEA ICT community centers – in
cooperation with Microsoft Ukraine and eSkills Week.

Over 2000 students of schools, colleges and universities have taken part in seminars and presentations. Over 70
events were organized in 45 educational institutions, including 30 colleges and universities: Donetsk, Kryvyy Rih,
Stryi, Sevastopol, Lutsk, Rivne, Konotop, Dnipropetrovsk, Melitopol, Simferopol, Makeyevka, Krolevets, Zhytomyr,
Berehovo, etc.
» More details
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Partners, stakeholders and supporters
The Get online week team, on behalf of Telecentre-Europe, recognizes support from a range of stakeholders
including the strong commitment of Neelie Kroes, the Vice President of the European Commission, and the
Commissioner responsible for the Digital Agenda.
The European Commission also endorsed Get online week through a number of channels, with DG INFSO working
closely to the campaign team.
The campaign also received invaluable support and resources from Microsoft, Liberty Global, Telecentre.org,
Accenture and The European Broadcasting Union.
Get online week wouldn’t have had succeed without the vital participation of 29 national partner organizations:

ALBANIA

BELARUS

BELGIUM

Albanian Institute of Science

Belarusian Association of UNESCO
clubs
CROATIA

Interface3

BULGARIA

CZECH REPUBLIC

Telecentar Zagreb

ESTONIA

 European Projects & Management
Agency
 National Safer Internet Centre
FRANCE

Smart Work Association

Association Créatif

GREECE

HUNGARY

Center of Telematics and
Applications for Regional
Development

Foundation for Development of
Democratic Rights

ICT Development Association
Bulgaria
DENMARK

 Learn More about ICT Network
 Association of Danish Senior
Citizens
GERMANY

Stiftung Digitale Chancen
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Technology Ltd
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ITALY

LATVIA

Internet Saloon

Latvian Information and
Communications Technology
Association
MALTA

MACEDONIA

Association Langas I Ateiti

Open the Windows

MOLDOVA

NETHERLANDS

Community Empowerment
Organization
POLAND

Alliance of Access to Information
and Training Community Centres
PORTUGAL

ECP-EPN Foundation

Information Society
Development Foundation

ROMANIA

RUSSIA

Foundation for Science and
Technology
SERBIA

International Aid Network

UKRAINE

IDEA network of PH International

PH International
Educating for an Open Society
SPAIN

 Telecentre Networks Community
Association
 Esplai Foundation
 Dedalo Foundation for the
Information Society
UNITED KINGDOM

UK online centres
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SWEDEN

Digidel 2013

www.telecentre-europe.org
http://telecentreeurope.ning.com
info@telecentre-europe.org
www.facebook.com/TelecentreEurope
http://twitter.com/tc_europe

www.getonlineweek.eu

Report written by Laurentiu Bunescu, Manager of Get online week 2012
laurentiu.bunescu@telecentre-europe.org

